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The flier of the design spread education seminar
which Tokyo Metropolitan Small Business Center
carries out. This seminar introduces charm of a
design, such as a role, an introductory method, etc.
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composition, the message to tell was expressed
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| 2 to plan product development. With simple
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SER ; The flier of the design spread education seminar
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feeling of new arrival was expressed by changing a

color, maintaining the same format.
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